entertainment experience

LET’S TELL A STORY .... TOGETHER!



THREE CONCEPTUAL PILLARS:

Creativity is the lifeblood of every Drama & story telling is much If an aspirational leader reaches out
organisation. appreciated by the public and and ask people to join and help to
creates loyalty, engagement and create something new...
Innovation, Talent development, repeating viewing patterns. If people really feel they are a part
Education, Exploring and embracing of a community where they can
new technology should be at the TV & Movie production is an add and share value...
heart of Media Companies. inspiring industry you'll find an engaged, involved
and loyal audience to work with for
- x many years.
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In August 2012 a new, ambitious and
interactive user generated content project
was intfroduced in the Netherlands.

The first of its kind.

Hollywood director Paul Verhoeven
dedicated his time and accepted the
uncertainties of directing the first ever user
generated movie.

‘Tricked’ launched Dec ‘13 and to date has
sold in more than 40 territories.

THE WORLD'S FIRST MULTI-PLATFORM FORMAT
CREATING A USER GENERATED MOVIE
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THE FIRST USER-GENERATED FILM
DIRECTED by PAUL VERHOEVEN (BASIC INSTINCT and BLACK BOOK)

'«:arTRICKED*’
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THE CONCEPT:

Entertainment Experience® produce a feature length movie together with
the public in é phases (Timeline 6 to 8 months from launch).

The public is allowed to participate as script writer, actor, director, editor,
composer, etc. All disciplines are welcomed to the platform

The final product will consist of multiple movies, produced by participating
crews, based on the same scripf.

At the end of each of the 6 phases the audience will vote which version they
like best. The dream team makes its own choices led by the public input.

This way a movie, FULLY developed by the input of the public, is created.

At the same fime a professional re-make is produced by a famous Director
and his dream team based on all the input of the community.

In the final phase the audience comes up with a title, poster & sound track
The concept is a cross media production including TV, Events, Online, App...



THE CONCEPT:

Phase 0

Phase 1

Phase 2

Phase 3

Phase 4

Phase 5

Phase 6

Input from Dream Team to community platform

Launch
Professional Professional Professional Professional Professional Open end
Script 1 Script 2 Script 3 Script 4 Script 5 for all users
Masterclass Masterclass Masterclass
Input from community to community platform
@ Casting Script 2 Script 3 Script 4 Script 5 Script 6
Film 1 Film 2 Film 3 Film 4 Film 5 Film
6
Set design
Output by:
* Dream Team Remake 1 Remake 2 Remake 3 Remake 4 Remake 5
* Community voting UGM 1 UGM 2 UGM 3 UGM 4 UGM 5 UGM 6




THE CONCEPT:

] Phase 2 Phase 3 Phase 4 Phase 5 Phase 6 Post Production

Input from Dream Team to community platform

Professional Professional Professional Professional Open end
Script 2 Script & Script 4 Script 5 for all users
lass Masterclass Masterclass

Input from community to community platform

] Script 2 Script 3 Script 4 Script 5 Script 6 Score & Title I
Film 1 Film 2 Film 3 Film 4 Film 5 Film Soundtrack & Poster
6
I Trailer
Output by:
Remake 1 Remake 2 Remake 3 Remake 4 Remake 5

UGM 1 UGM 2 UGM 3 UGM 4 UGM 5 UGM 6




HOW IS ALL THAT CONTENT HANDELED?

« Entertainment Experience® is designed in such a way
that everyone has the opportunity to become part of
it: actively or re-actively.

« The ‘backbone’ of the concept is an interactive
community platform: containing the Entertainment
Experience® website and a mobile application.

« |ts goalis to create an online environment which
provides the visitors with:

« creative & entertaining (video) content

« master classes & tutorials, fips & tricks and
feedback from the masters

« a market place for talent and talent development
opportunities.

* a meeting point facilitating participants to interact
with each other
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X K MULTIPLE TERRITORIES FCCE

LET’S TELL THE STORY OF
A TRUE SOCCER LEGEND.... TOGETHER!
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china dream Factor:
Y Mock up. Final artwork to be developed

Paul Verhoeven John Woo Nahla Al Fahad Abedi Pele
Director Total Recall, Basis Director : Mission Imposisble Oscar Nominated African Soccer legend
Instinct, Black Book I, Face/Off, Broken Arrow Emirati Director leading the process
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The more we can encourage participation, | think the
better off we are. T
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SOCIAL MEDIA ENGAGED
CONVERSATION INTERACTIONS

jopie70
EntXP Jippie! Ik ben benieuwd wat en hoe het nu geworden is!

bang dat VicieFilms om 23:50 een comeback maken...
& november 17 Toevoegen aan favorieten - Retweeten 4 Beantwoorden

syllebillie Syivia Adrizansen
NightworkFilms heeft gewonnen? Wel even wachten op
bevestiging van @EntXP morgen

ClickThisMick
I I EntXP @NightworkFilms Nooit! Ik ben stiekem nog een beetje

IK WEET HOE BELANGRIJK HET
IS DAT JE BlJ HET LEZEN VAN

}h. I ThijsVerhoeven HET SCR[PT METEEN ZlN KR”GT
\ RJ‘ ~ ig Laatste uurijes voor deel 1 van de @EntXP. Ik ben ook erg OM EEN ROL TE SPELEN

sy % % LENTERTAINMENT EXPERIENCE CH NEE e T3 e ein T3 e ¥ Bomirio

o=

NightworkFilms Nigntwork Films
EntXP Just for the record: als de klok 12 uur slaat en we hebben

de meeste stemmen, betekent dat dan gewoon dat we gewonnen

hatben? (12) AL VRO KIM VAN KOOTEN
MARTIN KOOUHOVEN

Jolii Dulk: JANUSZ GOSSCHAX

olijnvanDulken
1
m EntXP (@ NightworkFilms lekker geslapen EntXP? Dank voor de e

bevestiging -) ROBERT ALEERDINGK THA

TONS MERKIES
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vEBSES KEYS TO SUCCESS

4 necessary ingredients to kick start this talent facilitating community
concept successfully:

an aspirational director or celebrity from the country or region to

lead the dream team and inspire the community
a producer that understands the concept and is able to produce

a cross media concept (its not only TV)
a broadcaster that dedicates a timeslot (preferably a daily

timeslot before or after prime time) to promote the concept and
create reach for (commercial) partners

a funding partner that values the direct engagement, involvement

and interaction with a large crowd. This could be the government
that wants to enable creatives (like the Middle East , Canada or
Denmark) or a commercial partner that wants to connect with the
public (could be a Make Up brand, a mobile device, Cable
operator efc. etc.)

Our experience is: if we have 3 out of 4, it will work!




Why would you be a good pariner to launch the
Entertainment Experience in your territory:

* Infroduce a ground breaking concept

« Be positioned as entertainment enabler

* Prime fime linear program

« Companion linear/digital shows on OTT & VOD
« Events, community platform & app

« Extended cross media brand activations

« A spring board for cultivating creative talent

« Cost efficient activation and roll out




“The concept ticked all the boxes; in the end this is more promising e
than traditional programming” ERNATIONAI
RD

The Academy of Television Science & Arts,

“Tricked (Entertainment Experience®) is blazing a trail ftoward
110[ .,ITHE[[Y)()([ what could be a major advance in filmmaking and

-/REPORTER creafivity”

The Hollywood Reporter

“FCCE, as one of the most progressive drama creatives,
is infroducing one of the biggest opportunities for small-
screen storytelling”

C21 Drama Summit, London UK




